3 Dcvobe;

Types of Markets

Uri-]_ l\/\fig[\lﬁﬁ &T?E_OL i\fiqr s

il F&tﬁ__@lood_-. o Gl-.mds thc‘r‘. OR.L;-“_( lzcm qu:
Rbyndunt

N Suppl
“No Scunrl)_j

2] &conomic 6—|uoo\q -] Scarce in Helation fo  thar demend .
2) ij have an 0 {-un-.\J Cot.
Exchanqea in HheVmarked X

Comman 0 %);J_.u

glght ekc .

3]' /l)n?c.t, GJ (_Oﬁ i"ﬂ[)ﬁc Necesar uite 800&-&07 devviw,,
rchdsin Puuav.'r JOL an 'arkideM f‘-x‘m’cmd inN

-'rﬁrrrp OLj MQm:l‘

W Volve $n Use &

valve in E;chun:lc :

grew
= Valve N Ue: O 8 .o thurkae .
A, J 3]“‘"* —~Senhmcnhﬂ
5 ﬂ{ng o +he - valve
Uhl!l-:] or th:'mfh Hd OV oo

Fmduc-{: PTUU'.dM‘J(‘O & Customer,

— \lolu.: iN_€xchange

j,)n q oods '2, Ser}:;u.. Which LQC m ﬁ-‘b{ﬂintd
0 v h ing"
\ e r‘ﬂq (Jt n exc nJc OL a ‘DOI’__G.;J’ ﬂ'lj
Cu=fT'Ln¢j

= ﬁmouﬂ‘r Some one |s I1llin ﬁwc_ op N other

Sbbd.a L Serviwe N cr{‘uj o Y obtahn goods or

Qerviws.
- In Elonomics, (Je  Orc Concerned  Dith &chonjc Valve .
* What ?g_‘\'\or et 1
- Collechion {3\) bu:lu'&&el'mn O Ahe Efﬁojm_-*rigl‘{'b “Pru;l.(

i i\,lﬂrkf.t Need not +obe Lo{fﬂwl or had v a q{]h(‘_u\m Pluu

On _n_&ha .
5 dhe O.lc’mul o ?Dojﬁvrhuul € oteradion DL bunlen &_Sdlm — ?Pn]




online Shoppin,.
> dhe Qchvd or ﬁao—&rrhql € oterackion QL bu \j £ gdlen R Soppiy
delmine Pne JPriu btabodf: or Servidn.

- ]vlqrt\d: Con be dv%in(,c\ an Salhﬁ;d::n crs?’g,ufd\cu o\) Suocld or Scvits

T e ltrrltnk 0 ch’“¢
Cller :
bl.lJe.f \ Oﬂt%)'i‘lu of Q
Qi d
’ m:gl:l Ser\:i E;:q

Glmd-o ualedjg S'I\.-'tﬂ time.
Or Servids %mer o

3 Lluence P’luﬁd: condthon,

prdu_ Rﬂﬁ__{‘-_:r-‘ld
¥ C\GSSILCQ{'\DF\ 0\) l\/lcn'__\_\c.\
?uodncjt ?dd‘bf
urk{t’ ‘ﬂurR«I
Alloca ke gnodo\ Hllnmka PdeucTWt
Sewian D ConSumum Hasouies o i()mlem
L-ﬂh.d. Laboor. quali-ql
Clﬂ&i})icﬁl{m s
) , 4 1 - l
Crltﬂjrﬂ‘)hi(_qﬂ_ On +he bosis Nature GL .
OL frna fransachion Volume OL :
LGLQL : On +he Dusinen C@m%)@ﬂ
(jmn bass %%ulﬂon
Nahonal
_ 9nternahonad

1 (qe,ujhaPhim\ Afea:

) Local Madkda :-
' \ ‘R a) Duyer, g&llm are limikd ¥o loca\ area .

“b) Hﬂh‘. P-:,nshuhlz ﬂnod,; & buky otide,. ~

- & srent 0\) mar clr Qe Iml’fﬂd‘bkorhm\m
Ex- Hair drt.‘sur l@tﬂli‘j.

. : 1 . h . Ly
e S E S



1 i ) l-.vO1d Quch Qdjace T
R s ¥ ¥ e 2

5) Nahore buyen m.a:] VQ!:] "n thefr clemand

Charac Peris
(i) ]\'luji‘iﬂnqj : G} Dtrﬂund of Q Commodi Or Servith, Ln
s V\Qrkdf 1imited” 4o the mahonuddJd oun darim
0% G DUk,

- Trade ?aohc:j OL the juut f‘nuj Jenkvict Hhe

- ' iHhin Hh
’Emdmj OL e Qammodlﬁ b Ol h&unha,

(v) E\ﬂlremqhm"‘.c:ﬁ - a) G‘oodm Qve  exchanged ﬁin%emqhomn:l
NMa
l ‘ = ‘H'ﬂh \Jalve &qu\l bu\R Commodihio -~
‘k (old | S\'th

2] O n ‘H']'l bﬂ&fs O'L <?TT'|Q = M[ned Mms‘hﬂ‘l
. Vey &h d ¥ a] Suppl ed & Cannok be
I(l] ort ﬁl)-sn{) ]orkdf PPy \:irlgid dwm‘z v
MGTR‘ Pc\tid 83.; Pens'hﬂ\il. Snodu) Lb\ ‘deje’mbhn

b '\}tr Shork eriod Uite 1S
en nd on tmﬂ d.

T Oemond — (Pnif__':_l_"i“

9.) &hﬁr% [‘)atrlgg PJ\GTRLJC e @] S\iah‘a\} lﬁﬂju Faan ‘JU’J Shovk 13('0().

b)_Supp db
ne (ugﬁjk O\H‘Eanubb ql;?w J

]Chun A m hort WBeriod ;uu- on
O»U\nun} 0 change, in ‘deman
Qs (om‘: red o “‘l Rd pcnud

3 L riod & /A'lll ctony bla
) Onj F}{ MGER B& LEIEP‘ UG&?\ be chan jcd bj
C'nﬂn m Sca r-mduchaﬂ

- 3n3¢eracjrwnn b] 10:3 Hun 8'.,:? P'l\] g-r den*land_
deke vy Nds long $w Qr:[ FBN(.Q
L orma) ?\mu




WJ L B A VARARAYE Y'l'l\l'.
tcul Certain |acton Guer O J{aermdo ‘HTTU

”G %m ok ‘\3 %su'mﬁhon
3) @n e basis oL Natur OL {?MonSachﬁﬂ,

) S‘Put| Gash MarRel: @) Gloods ove exchanged either
“’“\ﬂ"ledaok'ﬁ U@L HJm Shork SPcm
0 Me
Ex— (arains 3o\dYin 4he h’]cndm al
e curmnt N{ar"l!i

k) ra::,rui)c;xrc‘. ov I)uhm I\flavkd, - Transachon Thvole Contvach With
m Vsl a ’Pmmm to %)qj &L C'lt'l'wtrkaoed\a

LD \}eu,a Lnnj Tncnud I\" cu Se.c.ulm mqg:crnmh are Hewrded 10

10.000
é_—_‘-f‘ —51{1—'—;__11_-”_] Lli'Urf d.ﬂ -

Nj

at Some

Ex- \)ijﬁ c.urftn(j Contrad .
55‘ JINR- 800.000 555_0,500:\0.0{:0
l & =
Bank - contvadk -
= @
S On the basks oL Qauiuhon
a) Rﬂ\ju‘\lﬂlddf l\’\ arRd - Friansadhion, axe 8¢u=_tu+onlj hﬁqlcﬂtd_

Stock Marka To avoid UﬁLmr gﬁmd‘\'ﬂn ;
3 S‘ei'l

b UﬂHE ulated Mar d - - ﬁHtt MOJ'RLt
) j i Nl X - No Sh\’_‘»uluﬁons oN transQ chions

5) On the bais o Volume o]  busines :-

a)  WholeSale W\arkd - &) Comm odihin Orc Dou Jhk&
Sold n ‘Du'lt\ or \arac Clu-awhhm.

- B2
) P\f}od Markdt - o) Sold (n Small ﬁuaﬁh‘hm.

b) N\Cg'b}f \)m* ufimale  Consvmer

@) @ﬂ e bagis (3‘,[} WPLHQH ;



(;) Un e bads Og/uafm ehition:

?.Zié editive QM’PUL&am ehhwe

N\C“Rd' I"]Qr
C‘.] Qﬂf L{,d— ComFehlnw gerI

\!La&h‘bb (i \Je'J Lur ¢ no. 0\’ Sellery
ar
Nl ':..“‘)‘ L‘SdEﬁ"hco-ﬂ. P UC{
NO Fmduc d‘\) eventiackion

e Sellers hawe ﬁo COﬂ’ho\ Oves ?Jrn’.c

- Price & dcudtduﬂﬂmmﬂ Eh’k'i Q”“““dg&“'ﬂ"

Gv) ’Pmcg_e,lm.hﬂi\;j- Sn\)mt\i;. L# —
‘4 = Yerlect &u 30=

b) erge,ri—‘.a C_,G‘.’T’\FCHVN( MarRel
W\onomﬁsﬁc | h1on5fm\j O\'ujo‘;m\j

(M N‘OHD?)DMQ ) ?Mudui\' DIL eenhiakion -
Puododts aw Similar bul ol Tdenticad

o) Lﬁl\"j{, no. c-L Qellen

o) Sellens haw Some Contvol ver Tmce
“Decave a\’ LLmnhahm :

(V) Pagee EAQ;HCH:]« Laine - Cladhe.
= 3 L Gioods ave C".os_t"_;é',ub,

() Mono ‘i‘go\j S Sinjh Seller (Ralway. - ReTe)
(M Product s f,x*rcm:l dlubc,rmhokd
. @) Ve (.%ﬂSKfumb'le dﬁ.jfce Okton'ﬁo\ owef P\*lkﬁ
V) Priee elashicity - - Small, anclestic.

Qan) Olao%c}la = 0 ) hrflf_. %\21?::3 3ijm\;‘mﬁ+ T
) Proded  dil {erenhiation: None 10 Substankial




Ad— %) = ﬁG‘HT‘Ij 5ljh\“mﬂT marke Snar.

@) Proded diLLtrcnhu’non: None 1O Substantal
= { ‘L
Telecommunicehon Automobile
(i) Some dejl-uc oL contyol Over P_J-I.TL[_
31,__1(_: (iv) (p.-ut.e Q\MUI ‘/ST‘FL_O\.U— ?Hodyd-
Merdebendet b

Table 1 - Distinguishing Features of Major Types of Markets

Number of sellers - Very large Large Small numbers One
Product differentiation None Slight None to substantial Extreme
Price elasticity of demand of a firm Infinite Large Small Small
Degree of control over price None Some Some Very

considerable
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Multiple Choice Questions l X
- 7

14) Suppose a firm is producing a level of output such that MR > MC, what should be firm do to maximize
its profits?

(a) The firm should do nothing. (b) The firm should hire less lzbour.

(c) The firm should increase price. J#”  The firm should increase output.

9 Suppose that a sole proprietorship is eaming total revenues of ¥ 1,00,000 and is incurring explicit
costs of T 75,000. If the owner could work for another company for ¥ 30,000 a year, we would

conclude that : mall Ace outl
L@ The firm is incurring an economic loss. Ea? ca\ 15000 “a

(o) Implicit costs are ¥ 25600 $0.009 §5000 - Al profit
(c) The total economic costs are ¥ 1,00,000. loSoo0 ¢ 9mp (30,000

3000 Eco.
(d) The individual is earning an econamic profit of T 25,000, = o EEB—LE-“

Multiple Choice Questions

16) Which is the first order condition for the profit of a firm to be maximum?

@ AC=MR i  MC=MR
¢  MR=AR (d)  AC=AR

TH  Suppose that a sole proprietorship is eaming fotal revenues of T 1.00.000 and is incurring explicit
costs of ¥ 75,000. If the owner could work for another company for ¥ 30,000 a year, we would
conclude that .

(a) The firm is incurring an economic loss.
{b) Implicit costs are ¥ 25,000
(c) The total economic costs are ¥ 1,00,000.

The individual is earning an economic profit of T 25,000




Multiple Choice Questions

18) Suppose that the demand curve for the XYZ Co. slopes dn_v.*iward and to the right. We can ocr_Elude

that ) v

(a) the firm operates in a perfectly compelitive market. # i \ ‘ ——m‘“ﬂ"
(b} the firm can sell all that it wants to at the established market price.

the XYZ Co. is not a price-taker in the market because it must lower price to sell additional
units of output. L Refect Compehitie

,M the XYZ Co. will not be able to maxirnii_g_proﬁls because price and revenue are subject to

crmge. MR: M
_

Multiple Choice Questions

19) A market structure in which many firms sell products that are similar but not identical is known as
ﬁ monopolistic competition (b) monopoly
(c) perfect competition (d) aligopoly

59] In a very short period market:  Markel {nm..!.
Jar  the supply is fixed (b)  the demand is fixed

(c) demand and supply are fixed (d) none of the above




Multiple Choice Questions

2}) Stock exchange market is an example of g8\
(a) unregulated market N regulatéd market

(c) spot market (d) none of the above

29/ The market for the ultimate consumers is known as
(a) whole sale market (b) regulated market

(c) unregulated market Jd)  retail market

RFC+Ave
Multiple Choice Questions ACZ7AR AR 7AC Mol

23) i the average cost is higher than the average revenue then the firm incurs

(a) Normal profit (b) Abnormal profit

Loss (d) No profit, no loss

7§ The market for the ultimate consumers is known as
(a) whole sale market (b) regulated market

(c) unregulated market (d) retail market

AR =AC Noveal ?am\e"cs




Multiple Choice Questions

-

25) Women primarily wear Traditional Assamese Saree in Assam & adjoining
areas, is an example of:
a) National Market
J Regional Market
¢) Local Market
d) International Market

v26) Markets where goods are exchanged for money payable either immediately
or within a short span of time:
a) Forward Market
¥ Spot Market
¢} Both (a) and (b)
d) Neither (a) nor (b)

Multiple Choice Questions

27) When AR = Rs. 12 & AC = Rs. 10, the firm makes:

a) Normal Profit p'p\-,p,(_
b] Loss —

_c¥Super Normal profit
d) None of the above

i

28) Marginal Revenue will be zero if the elasticity of demand is:
a) Equal to zero e ,
\_/b)’fquaitﬂ 1 P’lp\? Q’R[E;!]
c) Greater than 1 <
d) Lessthan 1




Multiple Choice Questions
-

29) On the basis of nature of transactmn, the market is classified into:
a) Regulated & Unregulated Market
b) Wholesale & Retail Market
&Y Spot & Future Market
d) None of these

l‘w.

30) If the price elasticity of demand of a product i is -3, -3, what should be the pnce
of the product for its MR to be Rs. 20? =

a) Rs. 10 per unit MR : ARx Lt;l]

b) Rs. 20 per unit (]

s. 30 per unit do- Al [3;_[] 20x%3
d) Rs. 40 per unit — (& 3 3

Multiple Choice Questions

— Qand%,. Tt
3R Assume that when price is Rs. 100 per unit, the quantity demanded is 900
units. When price falls to Rs. 90

a) Regulated & Unregulated Market

b) Wholesale & Retail Market

c) Spot & Future Market

d) None of these TFL T\FL

327 At shut down point: Priy q fi
a) Price is equal to AVC s\
b) Total Revenue is equal to TVC Shat do d'““ Continv
. €¢) Total loss of the firm is equal to TFC L. FC FC

_d)~All of the above




Multiple Choice Questions e “~ poreneh \mb'*

\ ¥ HTLPIP\
({3] A firm encounters its “ shutdown point” when:

a) Average total cost equals price at the profit-maximizing level of output.
2] Average variahle cost equals price at the profit-maximizing level of output.
¢) Average fixed cost equals price at the profit-maximizing level of output.

d) Marginal cost equals price at the profit-maximizing level of output.

"34) Suppose that at the profit maximizing level of output, a firm finds that
market price is less than average total cost, but greater than average variable
cost. Which of the following statements is correct?
a) The firm should shutdown in order to minimize its losses AR 7 AVC
b) The firm should raise its price enough to cover its losses. Shut dowihh X
c) The firm should move its resources to another industry

he firm should continue to operate in the shortrun.in order to minimize its
losses.

Multiple Choice Questions

AR CRTC EC

——— P —
35) “1am making a loss, but with the rent I have to pi}T, I can't afford to shut
down at this point of time." If this entrepreneur is attempting to maximize
profits or minimize losses, his behaviour in the short run is:
Rational, if the firm is covering its variable cost ~ ARZAVC

b Rational, if the firm is covering its fixed cost

c) Irrational, since plant closing is necessary to eliminate losseg<

d) Irrational, since fixed costs are eliminated if a firm shyts down. § aR st

— 1

6’;5] It will be profitable for a firm to expand output till which of the following
condition?

a) Marginal revenue is greater than marginal cost

b) Marginal revenue is less than marginal cost

¢} Marginal cost is greater than marginal eestRevenve

Mrginal revenue is equal to marginal cost

A
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Multiple Choice Questions :g%] o

-
'f) Assume that when J;[ice is ¥ 20, the quantity demanded is 9 units, and when price is 13, the quantity
demanded is 10 unils. Based on this information, whal is the marginal_revenue resulting from an
increase in output from 3 units to 10 units.

b)  T19
d T

AT
\.;'}/Marginal Revenue is equal lo: = E&

(a) The change in price divided by the change in output. i
(b) #  The change in quantity divided by the change inprice. "np

_er~  Thechangein P x Q due to a one unit change in output.
(d) Price, but only if the firm is a price searcher.

3
Multiple Choice Questions ‘F—-x

P Whatis the shape of the demand curve faced by a firm under perfect competition?

v(ji/ Horizontal (b) Verlical
(c) Positively sloped (d) Negatively sloped

~  Perled Com\u
4 Which of the following is not a characteristic of a “price-taker"? \

—

(a) TR=PxQ _ (b) AR = Price -
Jp}/ Negatively — sloped demand curve (d) _Marginal Revenue = Price




Multiple Choice Questions

"g] For market, the essential condition is:
a) A particular geographical place
b) Control of the government

& Close contact between buyers and sellers
d) None of these

L&) In Economics, we are concerned with:
a) Value in use only

Exchange value only
¢) Both value in use and exchange value
d) None of the above

Multiple Choice Questions
Markd b evod

7) In a very short period market:
Aj} The supply is fixed

b]) The demand is fixed
¢) Demand and supply are fixed
d) None of these

8) Generally, perishable goods like butter, eggs, vegetables, etc. will have
a) Regional market

B Local market
¢) National market
d) None of the above




Multiple Choice Questions

*

9) Secular period is also known as:
a) Very short period
b) Short period
& Very long period
d) Long period

10) Example of a commodity said to have an international market:
a) Perishable goods
Db High value and small bulk commodities- Grold A ilver
¢) Product whose trading is restricted by government
d) Bulky articles

Multiple Choice Questions

11) Average revenue curve is also known as:
a) Profit curve
W1 Demand curve
c) Average cost curve
d) Indifference curve

4
12) When e>1, then MR is:
a) Zero i
b) Negative
¥ Positive
d) One




Multiple Choice Questions

13) If the price of a product is Rs. 20 per unit and its price elasticity of demand
is 0.25. Its MR will be:
a) 60 do x -0% 3
0

d) None of these

h=—A




